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Phia’s Rise: Al Shopping
Startup Scales Rapidly
Amid Investor Buzz

Vera Leffers, Engagement Team
vera.leffers@dal.ca

Inside Phia

Phia is an Al-powered shopping startup founded in April
2025 by Phoebe Gates and Sophia Kianni. Phia acts as a
personal shopping assistant: it scans more than 40,000
websites in real time, compares prices, highlights
secondhand and sustainable alternatives, and helps users
decide whether a purchase is actually worth it. With more
than a million users and partnerships across thousands of
retailers, the company has quickly positioned itself as one
of the fastest-growing tools in the Al-commerce space.

Backed by Top-Tier
Investors

The earliest disclosed round raised $8 million US, led by
Kleiner Perkins, one of Silicon Valley's most influential
venture firms. Celebrity investors Hailey Bieber, Kris
Jenner, Sheryl Sandberg and Sara Blakely amplified early
credibility and market visibility. Within months, Phia closed
a $30 million funding round, driving the company's
valuation to $180 million. The funding came from heavy
hitters like Notable Capital and Khosla Ventures. By
February 2026, Phia raised a total of $35 million, with a
valuation of $185 million — remarkable for a company less
than one year old.

Capital and High-Profile

Rapid Adoption Signals Strong Product-Market Fit
Since launching in April 2025, the platform has already
surpassed one million users and achieved an impressive
11-fold increase in revenue year over year. The company
has also built a network of more than 6,200 retail partners,
spanning fashion, lifestyle and secondhand marketplaces.
Phia is seeing hundreds of thousands of monthly active
users, a sign that people aren't just downloading the app,
they're actually coming back.

The “Nepo” Narrative

Founder Phoebe Gates emphasizes independence:
neither Bill nor Melinda Gates has financially contributed
to Phia. Still, investor psychology is nuanced. The Gates
name undeniably influences brand stability, founder
credibility and early press attention.

Bill Gates' involvement has been symbolic rather than
financial, famously working a customer service shift at
Phia during launch. Phoebe herself acknowledges the
tension, describing a “chip on my shoulder” to prove the
company can grow on its own merits. She didn't take her
parents’ money, but access to top-tier investors like
Notable Capital, Khosla Ventures and Kleiner Perkins
doesn't happen without the credibility and network that
come with being a Gates. Her parents didn't need to write
a cheque — the connections are the real capital. Still, the
idea behind Phia is impressive on its own, and the
execution proves there's a genuinely smart business
model driving the company forward.

High-Growth Potential — With Competitive and
Execution Risks

From an investment perspective, Phia represents a high-
growth, early-stage opportunity at the intersection of Al
and consumer technology. However, risks remain,
particularly low switching costs, the potential for
replication by incumbents like Amazon or Google
Shopping, and the challenge of monetizing without
eroding user trust. Phia’s success will depend on its ability
to maintain its value proposition as a consumer-first
platform while building sustainable revenue streams. If
executed effectively, it has the potential to reshape how
consumers make purchasing decisions altogether.

Rhode to $1 Billion: The
Business Behind Hailey
Bieber’'s Brand Success

Bailee Shopka, General Member
baileeshopka@dal.ca

In the public eye, Hailey Bieber is often framed through
headlines, relationships, rumours and social media
narratives that tend to follow her more closely than her
work. But behind that noise, she has built one of the most
disciplined beauty brands of the decade. In May 2025, she
proved she could execute on the exit as well.

Contour and contrast: building Rhode differently
Launched in 2022, Rhode entered an already saturated
skincare market, taking a more restrained approach.
Instead of releasing dozens of products at once, the
brand focused on a curated lineup of just 10 SKUs built
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a clear “skin-first” philosophy. These products included the
well-known Peptide Glazing Fluid, Barrier Restore Cream
and Peptide Lip Treatment.

This contrasts with many celebrity-led brands, which rely
on rapid product expansion and trend-driven releases.
Rhode positioned itself closer to a focused consumer
products company, one that prioritizes consistency, repeat
purchase behaviour and long-term brand equity over
short-term hype.

The result: $212 million in net sales in the 12 months
ending March 2025, with what e.l.f. Beauty described as a
“phenomenal profit margin profile.”

The billion-dollar breakdown

That profile caught the attention of acquirers. On May 28,
2025, elf. Beauty announced it had entered into a
definitive agreement to acquire Rhode for up to $71 billion.

The deal structure tells a story of its own: $600 million in
cash, approximately $200 million in e.l.f. common stock
issued to sellers, and an earnout of up to $200 million
contingent on Rhode hitting 2025 and 2026 net sales
targets.

At $800 million upfront against $212 million in trailing 12-
month sales, the deal values Rhode at roughly 3.8 times
revenue, or closer to 4.7 times if the full earnout is
achieved. This is consistent with recent strategic
acquisitions in prestige beauty, where high-growth,
profitable brands command premium multiples.

Why the structure matters

The structure of this deal is worth unpacking. The earnout
is a classic mechanism in founder-led brand acquisitions. It
aligns incentives through Bieber and Rhode’'s management
team, retaining meaningful upside tied to future
performance, which reduces execution risk for the buyer
while signalling confidence from the seller.

The stock component takes this further. Bieber becomes
an e.lf. shareholder and remains chief creative officer,
keeping her economically and operationally tied to the
brand's trajectory. Bieber rolled out equity into a larger
platform, betting that the combined entity could unlock
value she could not capture independently.

Enter e.l.f.

The strategic logic on both sides reinforces that view. e.l.f.
has built a reputation as a scaling machine for beauty
brands. The company dominates mass retail through
Target, Walmart, Ulta, CVS and Amazon. It operates with
strong margins and has a proven playbook for taking
digitally native brands into global distribution.

lts acquisition of Naturium, a premium skincare label
purchased for $355 million, followed the same thesis. For
Rhode, the partnership unlocks access to that
infrastructure through e.lf’s established retail channels,
supply chain efficiency and speed to international markets
that would be difficult and capital-intensive to build alone.

For elf, the acquisition adds cultural relevance, a
prestige positioning it has historically lacked, and a highly
engaged Gen Z customer base. CEO Tarang Amin was
explicit about the intent: “We intend to supercharge the
brand by launching it into mass retail and expanding it
globally while maintaining its prestige positioning and
brand magic” (e.l.f. Beauty, 2025).

Built-in distribution

From a pure fundamentals perspective, Rhode’s business
model is unusually clean for a three-year-old brand. A
tight SKU strategy supports higher inventory efficiency
and lower working capital requirements. A clearly defined
aesthetic  strengthens pricing power. Founder-led
marketing keeps customer acquisition costs low through
utilizing Bieber's 55 million Instagram followers as a built-
in direct-to-consumer channel.

Rhode employs a scarcity-driven launch approach, relying
on drops rather than constant releases. This allows the
brand to maintain demand discipline and sellout rates.
These are the building blocks of a durable consumer
brand.

Learning from Kylie Cosmetics

The contrast with other celebrity-founded beauty
companies is also important to note. Kylie Jenner sold a
majority stake in Kylie Cosmetics to Coty in 2020 for $600
million, valuing the brand at $1.2 billion. Within two years,
Coty had written down the asset by more than half, citing
declining sales and brand fatigue.
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The difference is not celebrity popularity; both founders
have massive followings. The difference is product
strategy. Kylie Cosmetics scaled rapidly through SKU
proliferation and trend-chasing. Rhode scaled slowly
through focus and repetition. One approach maximizes
short-term revenue capture; the other builds long-term
brand equity.

The Bieber advantage

None of this is to dismiss the role that public attention
plays in Rhode's success. The media narrative surrounding
Bieber often centres on her marriage to Justin Bieber.
While that attention can overshadow her work, it also
amplifies it. Visibility, even when unintentional, increases
awareness.

In Rhode's case, awareness converts efficiently into
demand. The tabloid attention, in effect, has become free
marketing. Whether or not this is built into Bieber's
strategy, the brand has a way of capturing impressions
and turning them into transactions. That is a dynamic
most direct-to-consumer founders would envy.

Under TMZ's watchful eye

It is that she built it while navigating a level of public
scrutiny that would distract most operators, and she did
so with strategic discipline that rivals any founder in the
consumer space. The e.l.f. deal is proof of this success.

In an industry crowded with celebrity brands that peak at
launch and fade shortly after, Rhode stands out for a
different reason. lIts growth has been measured, its
positioning is consistent, and its expansion is now backed
by one of the most operationally efficient acquirers in the
beauty industry. Attention is an asset, but only when
paired with execution. Rhode is a case study in how to do
both.

The Billionaire Tax Act

Sydney Walsh, General Member
sydneywalsh@dal.ca

On Oct. 22, 2025, a ballot initiative titled the “2026
Billionaire Tax Act” was filed with the California attorney
general, followed by an amendment on Nov. 26. The
proposal emerged amid growing concern over wealth
inequality in California, one of the most economically
polarized states in the United States.

At the same time, looming federal funding cuts have
placed significant pressure on public health-care systems,
prompting policymakers and advocacy groups to search
for alternative revenue sources. The Billionaire Tax Act
represents an ambitious attempt to address both
inequality and fiscal shortfalls through targeted wealth
taxation.

What the Act Proposes

The Act targets approximately 200 billionaires residing in
California as of January 2026, representing 20 per cent of
the billionaires in the United States. It proposes a one-
time tax of five per cent on their net worth, with the
option to spread payments over five years. To enforce
compliance, penalties ranging from 20 per cent to 40 per
cent could be imposed for underreporting assets.

If enacted, the measure could generate tens of billions of
dollars, depending on asset valuations. Ninety per cent of
these funds would be allocated to health-care services,
while  the remaining portion would  support
administration, education and food assistance programs.

The timing of this proposal is closely tied to funding
concerns surrounding Medi-Cal, California's Medicaid
program, which provides free or low-cost health care to
low-income residents. Medi-Cal is projected to lose up to
$19 billion annually due to federal budget cuts. Even prior
to these reductions, California faced challenges in
financing its health-care system. Advocates argue that the
Billionaire Tax Act could serve to stabilize funding for
essential services.

The Case For

Supporters of the Act, led by the Service Employees
International Union-United Healthcare Workers West
(SEIU-UHW), frame the proposal as a matter of fairness.
The union, representing more than 120,000 health-care
workers, argues that billionaires have disproportionately
benefited from California’s economic ecosystem and
should therefore contribute more during times of fiscal
strain.

Public sentiment appears moderately supportive. A
survey conducted by UC Berkeley found that 52 per cent
of registered voters favour the measure, suggesting that
wealth taxation may have broader appeal than critics
assume.
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From an economic standpoint, advocates emphasize that
much of billionaire wealth is tied to unrealized capital gains
— assets such as stocks that are not taxed until sold. As a
result, wealthy individuals often face relatively low effective
tax rates compared with middle-income earners whose
income is primarily wage-based and fully taxable.
Supporters also argue that this imbalance justifies a
targeted wealth tax, particularly in a state facing urgent
funding needs.

The Case Against

Despite its appeal, the Billionaire Tax Act faces significant
economic and legal challenges. One of the most
immediate concerns is its retroactive structure. The Act
determines tax liability based on residency as of Jan. 1,
2026, even though voters will not decide on the measure
until November 2026. This creates a scenario in which
individuals could be taxed based on past residency
decisions made without knowledge of the impending
policy. Such retroactivity raises serious fairness and legal
concerns.

Another major issue is the potential for constitutional
challenges. Critics argue that the Act could be interpreted
as a bill of attainder, legislation that targets a specific
group for punishment without judicial process. While
taxation is not Iinherently punitive, opponents may
contend that singling out billionaires as a narrowly defined
class crosses into constitutionally guestionable territory.

Beyond legal risks, high net worth individuals are among
the most geographically mobile taxpayers. California has
already seen billionaires like Mark Zuckerberg, Larry Page
and Peter Thiel leave for Florida. A substantial tax burden
could incentivize relocation to lower-tax jurisdictions,
eroding California’s tax base over time. Additionally, much
of billionaire wealth is illiquid, meaning it is tied up in
assets that cannot easily be converted to cash. This could
create liguidity challenges, forcing asset sales that may
have broader market implications.

The Path to the Ballot & What's Next

On Dec. 26, 2025, the California attorney general issued
the official title and summary for the initiative, allowing
supporters to begin collecting signatures. To qualify for the
November 2026 ballot, they must gather approximately
874,000 valid signatures by the end of June.

If successful, California voters will ultimately decide the
fate of the measure in the fall election.

The Billionaire Tax Act reflects a broader national debate
over wealth taxation and the role of government in
addressing inequality. While federal proposals have
struggled to gain traction, California’s initiative represents
a bold state-level experiment. Its outcome could have far-
reaching implications, influencing policy discussions
across the country.

Converging Technologies

Ella Williams, Engagement Team
ella.williams@dal.ca

The merger between SpaceX and XAl on Feb. 2, 2026,
represents a significant shift in how investors may view
the future of both artificial intelligence and space
infrastructure. By combining a leading aerospace
company with a rapidly advancing Al firm, the transaction
positions SpaceX as a vertically integrated technology
platform spanning launch systems, satellite
communications, data infrastructure and advanced Al
development. Although the company remains private, the
deal provides some insight into strategic positioning
ahead of a rumoured 2026 IPO.

Company Overview

SpaceX has spent the last two decades proving that space
does not have to remain a government-only sector. With
reusable rockets, the rapidly expanding Starlink satellite
network, and the massive Starship program, SpaceX has
become one of the most valuable private companies in
the world. Its reputation for rapid iteration and cost-
cutting innovation has attracted strong interest from
private equity and venture capital firms.

xAl, although much younger, has quickly positioned itself
as a serious competitor in the Al landscape. Its mission is
to build advanced models capable of reasoning, problem-
solving and powering next-generation applications. It also
sits within the broader Musk ecosystem, alongside X
(formerly Twitter), which gives it access to vast real-time
data streams.

Together, these companies combine hardware, software,
data and infrastructure into a single ecosystem,
something rarely matched in the technology industry.
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Strategic Drivers

Space and Al may have once seemed unrelated fields, but
Al is being applied across nearly every industry. Al
development depends on extremely high levels of
computational power. Demand for that is growing faster
than traditional data centres can support. Energy
consumption, cooling requirements and physical space
are becoming serious constraints for Earth-based facilities.
Musk has argued that space can offer an alternative path
in the Al industry. Access to abundant solar energy and
naturally cold environments makes orbital edge computing
an increasingly viable long-term strategy. With SpaceX's
launch and satellite capabilities and xAl's expansion
requirements, the combined entity is positioned to
explore infrastructure that competitors cannot access.

This acquisition creates a vertically integrated innovation
machine. SpaceX brings rockets and satellites, xAl puts
forward advanced model development, Starlink offers
global connectivity, and X brings real-time data. Bringing
these components under the same organization allows for
tighter coordination and reduces reliance on external
suppliers. For investors, vertical integration typically leads
to faster development, fewer operational bottlenecks and
stronger competitive positioning.

IPO Considerations

SpaceX has been considering a public offering for several
years, particularly for its Starlink division. Integrating xAl
into the broader company structure could streamline the
path to a future public listing by consolidating assets and
presenting a more unified business model. Public markets
tend to favour companies with clear strategic narratives,
and the combination of Al, space infrastructure and global
communications creates a compelling  investment
narrative for SpaceX.

Market and Financial Implications

Even without specific valuation figures, the transaction
signals a shift in how investors may think about the
intersection of Al and aerospace. Capital has been flowing
into both sectors independently, but the combined entity
suggests that future growth may come from companies
capable of integrating these technologies at scale. The
deal also comes at a time when xAl was reportedly
spending close to $1 billion per month during its rapid
expansion phase.

While high burn rates are not unusual for rapidly growing
Al companies, the scale of spending likely increased
pressure to consolidate operations and streamline access
to capital. Folding XAl into SpaceX's broader structure may
help distribute these costs more efficiently and present a
more stable financial profile ahead of the company's long-
term strategic initiatives.

Private-market investors appear cautiously optimistic. The
newly unified company could unlock new revenue
streams and strengthen long-term competitiveness, but it
also introduces higher capital requirements and
operational complexity. For funds already holding
exposure to SpaceX or xAl, the deal may alter risk profiles
and return expectations.

Key Risks

Regulatory scrutiny is likely, given the strategic importance
of both Al and aerospace and the growing attention on
consolidation within these sectors. The combined
company will also face substantial capital requirements,
particularly if it pursues infrastructure in space or
accelerates satellite deployment. The transaction could
also complicate financial transparency ahead of a
potential future public offering, making it harder for
investors to assess profitability, cost structure and long-
term performance. These factors do not diminish the
merger's significance but highlight the need for careful
evaluation as the company moves toward its next phase
of growth.

Prioritizing Early Financial
Habits

Catherine Coldwell, Junior Analyst, Long/Short Equities
catherine.coldwell@dal.ca

During my time working in retail, | often saw young
customers purchasing small, discretionary products that
quickly added up to hundreds of dollars. However, the
most memorable part of this experience was the
efficiency of these transactions, as simple as the tap of a
card, which finalized purchases in seconds and obscured
the financial impact for the customer. As new payment
methods enable increasingly seamless purchases, the act
of spending has also become less tangible. Digital tools
have transformed the ways people spend their money,
making purchases more immediate and less deliberate.
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Electrification and the Energy Transition

One of, if not, the most important drivers of future copper
demand is global electrification. As industries and
governments push toward lower-carbon energy systems,
electrification is becoming central to energy production
and use. Renewable energy technologies and electric
transportation systems require significantly more copper
than traditional systems.

Electric vehicles are a great example when compared with
conventional vehicles. It is estimated that EVs contain
roughly three to four times as much copper as traditional
gas-powered cars. Renewable energy systems follow a
similar pattern. Wind turbines and solar panels use copper
in wiring, internals and transmission infrastructure. The
amount of copper needed to support these systems
increases as global renewable energy capacity expands.

The largest driver for copper may come from upgrades to
electricity grids. In North America especially, many existing
power grids were built decades ago and were not
designed to sufficiently support the scale of renewable
energy and electric transportation. Expanding and
updating these grids will require significant investment in
electrical equipment, transmission lines and more, all of
which rely heavily on copper.

Supply Constraints

While demand for copper seems strong, expanding supply
presents a challenge. Copper mining projects are complex
and can take years to move from discovery to full
production. In most cases, developing a copper mine can
take more than a decade to begin, as it involves
exploration,  environmental  assessments,  permits,
financing and major infrastructure development. At the
same time, many existing copper mines are currently
facing declining ore grades. This means that more rock
needs to be processed to produce the same amount of
copper, increasing costs and limiting supply growth.

Global copper production is also generally geographically
concentrated. Peru and Chile account for roughly a third
of global supply, meaning any labour disruptions,
regulatory changes and political developments in these
countries can significantly influence global market
conditions.

Because of these factors, many analysts have begun
warning about potential copper supply deficits later in the
decade if new mining capacity cannot keep up with the
pace of demand growth.

The Decade Ahead

Copper may quietly become one of the defining
commodities of this coming decade. Renewable energy
expansion, infrastructure investment and electrification
are all long-term trends that depend heavily on copper. In
addition, the global race for Al leadership, especially in the
U.S., is driving significant investment in data centres and
power infrastructure, reinforcing coppers role as a
strategic resource. In a world so focused on technological
infrastructure and the energy transition, without a doubt,
copper remains difficult to replace.

Al Is Rewriting Finance:
What Students Need to
Know

Tessa Clark, General Member
tessa.clark@dal.ca

The never-ending topic: Al. As we navigate university,
educate ourselves and explore potential career paths, it is
important to recognize that the roles we choose today will
likely look very different from what they once were.
Artificial intelligence is no longer a distant concept in the
finance world. It is here, and it is reshaping the industry at
a fast pace. From taking long, challenging tasks to doing
them in a couple of minutes, Al is transforming how
financial institutions operate. For students entering this
career, understanding these changes is not optional.

The numbers tell us everything we need to know.
According to a 2025 Microsoft study, firms that have fully
embraced Al are seeing returns roughly three times
higher than slow adopters. McKinsey estimates the
banking sector alone could gain an additional $200 billion
to $340 billion annually through generative Al adoption.
And 87 per cent of CFOs predict that Al will be central to
their finance department’s operations by 2026, according
to research from Workday.
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Al is already handling tasks that once consumed hours of
human effort. Data entry, recondiliation, compliance
monitoring, fraud detection and loan underwriting are
increasingly managed by intelligent systems. The message
is that the starting jobs that were once done by a person
are now being done by a machine. Goldman Sachs is
building self-directed autonomous Al agents, driven by
models such as Claude, created by Anthropic, to process
trade accounting and client onboarding. CFOs in corporate
finance are applying Al-based predictive analytics to real-
time scenario modelling, shifting from reactive reporting to
proactive strategy.

Companies are building their own personalized Al, and it is
important that we educate ourselves on it and use it to
stand out in the hiring process. If Al can process data
faster, forecast more accurately, and automate compliance
checks, where does that leave the next generation of
finance professionals?

What holds finance in a better position than other job
sectors is that we still need to rely on human behaviour.
The World Economic Forum estimates that up to 40 per
cent of finance tasks can be automated, but complex
decision-making, relationship  building and ethical
judgment remain firmly in human territory.

Here is how to position yourself: learn to work with Al, not
against it. While the use of ChatGPT, Gemini and Copilot is
effective for simple day-to-day tasks, it is just the entryway
to a much broader Al landscape. You do not need to
become a software engineer, but you should be
comfortable using Al tools in financal workflows.
Experiment with tools like Excel Copilot and financial
modelling platforms that integrate Al. Build a portfolio
analysis tool using Python. Use Al to detect patterns in
stock data. Create fraud detection models.

The goal is to develop the mindset of asking, “How can Al
make this process better?” Knowing how to craft effective
Inputs to get the best outputs from Al models is becoming
as important as knowing how to build a discounted cash
flow model.

Double down on what Al cannot do. Emotional intelligence,
strategic communication and ethical reasoning are your
competitive advantages. Learning that there is a balance in
usage is key.

Dont let Al take over your ability to process and
communicate. Think critically.

The investment in Al skills pays real dividends. PwC's 2025
Global Al Jobs Barometer found that professionals with Al
fluency receive up to a 42 per cent salary premium.
Across industries, that number climbs as high as 56 per
cent. The time spent learning Al tools now will directly
translate into stronger internship prospects, higher
starting salaries and faster career growth.

The bottom line: Al is not coming to take your job. It is
coming to redefine it. The finance professionals of
tomorrow will not be replaced by machines; they will be
the ones who know how to work alongside them. Look for
companies that are making Al a top priority and be
cautious of those that are not. This is not just a trend. It is
the future, and you want to swim with the current, not
against it.

The Unraveling: Private
Credit’'s Reality Check

Ana Karina Soloviov , Junior Analyst, Long/Short Equities
ana.soloviov@dal.ca

If you follow markets even a little, you have heard about
private credit. It has been the market's favourite story for
years as asset managers raised trillion-dollar funds, lent
directly to companies, and promised steady returns
without all the drama of public markets. It sounded like a
sure thing, but it turned out it was not.

Investor fears are mounting fast, and the big worry right
now is Al. It is disrupting entire industries, and private
credit funds that lent heavily to software companies are
looking increasingly shaky. UBS strategists recently raised
their worst-case default forecast 15 per cent, two points
higher than their estimate just a month before. Al
disruption is now a real threat to these loans, not just
something talked about in tech news. We are already
seeing problems appear. Auto parts supplier First Brands
Group went under last year, and when it failed, people
realized something worse than bad lending was
happening. The company had pledged the same assets to
multiple lenders, which is fraud, and that made losses
much bigger when everything fell apart.
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Tricolor Holdings did something similar. These cases show
how weak lending standards have quietly built up across
the industry.

The real issue right now is liquidity. Private credit funds sell
themselves as stable investments, but there is a catch.
People can only take money out every three months, and
funds can limit how much leaves at once. Investors know
this now, so they ask for the largest amount every quarter
because they fear getting stuck later. Funds then must sell
things to pay them, and they sell their best stuff first to
avoid big losses. This leaves behind all the sketchy loans,
which makes everyone else want to leave even faster. It is
a vicious cycle, and it has already started. Regular people
who put money in these funds are pulling out whatever
they can. Goldman Sachs thinks the value of private credit
products sold to retail investors could drop 20 per cent to
30 per cent over two years because so many people are
leaving. Blue Owl Capital permanently closed one of its
funds, selling assets instead of fighting withdrawals.
BlackRock capped how much people can pull from its HPS
fund. Blackstone let a record 7.9 per cent of shares get
redeemed from its BCRED fund. These moves show fund
managers think the pressure is not going away.

Banks are paying close attention. JPMorgan Chase stopped
lending as much to some private credit funds after
marking down loans. This matters because banks are
more connected than people realize. Loans from U.S.
banks to these non-bank financial companies are now
close to $2 trillion, up from just over $300 billion in 2015. If
private credit takes a real hit, banks will feel the ripple
effects. The difference from 2008 is that banks have more
cushion now. They are safer, but not safe. Regulators do
not really know what to do. In the U.S,, the conversation is
moving toward loosening rules so banks can compete with
private credit. Treasury Secretary Scott Bessent says
private credit grew so much because banks were too
tightly regulated. A Fed board member recently argued
that non-banks compete hard without facing the same
rules. But loosening rules would mean putting regular
people’s bank deposits at risk, funding used loans. The
Bank of England is running a long stress test with Apollo,
Blackstone and KKR to map how a downturn would ripple
through the system. It is not perfect, but it beats cutting
rules and just hoping for the best.

Private credit is not going to cause another 2008-style
collapse. The way these funds are structured is more
stable, and the biggest losses so far came from fraud
rather than normal loan defaults. But the industry is
facing something as bad: a slow loss of trust. Investors are
starting to wonder if they are getting paid enough to hold
stuff they cannot sell quickly, especially when Al could
wreck whole industries overnight. Funds are selling their
best assets to pay people who are leaving, which makes
their remaining portfolios worse. Banks are pulling back.
The whole private credit story was built on the idea that
private markets were smarter and more stable than
public ones. That story is getting tested right now, and it is
not looking great.

My First Year in DALIS: Why
You Should Just Jump In

Bella Tucker, Junior Analyst, Seaside Capital
annabella.tucker@dal.ca

DALIS pushes you academically, socially and
professionally in ways |, as a first-year commerce student,
didn't expect. Joining a society with such a strong
reputation can feel incredibly intimidating, and it's easy to
become discouraged by the finance chatter and
intelligence of everyone around you. But the reality is
DALIS is built for learning, and as a first-year, that fearful
first general meeting was exactly where | needed to be.

What stands out most from my first year with DALIS is
how much | learned in a mere eight months. From
becoming more informed about world events to
becoming familiar with Excel and the Bloomberg Terminal,
the pace can feel fast, but it's also incredibly rewarding.
Concepts that once sounded like gibberish have slowly
become part of my everyday vocabulary. Beyond technical
skills not taught in the classroom, I've gained insight into
what a career in finance looks like, hearing firsthand from
peers and mentors actively pursuing my goals.

One of the most impactful parts of first year is realizing
how quickly doors can open when you put yourself out of
your comfort zone. DALIS creates an environment filled
with opportunities — opportunities that don't come from
having everything figured out, but from showing interest,
being present and getting involved.
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